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Are we there yet?

We’ve heard it a million times. Every day, every kid in every backseat wants to 
know when the long journey to the grocery store, to grandma’s house—
to wherever—will end.

At the Joyful Heart Foundation, and in this collective movement, we are also 
on a journey. The destination? The end of sexual assault, domestic violence and 
child abuse. We, too, ask, “Are we there yet?” 

Joyful Heart was created to help survivors of sexual assault heal mind, body 
and spirit. Over the past ten years, we’ve had the great privilege of seeing 
survivors reclaim their lives; of seeing the lights of possibility, hope and joy come 
on again and again. And we’ve shed light on 
these issues, working to change societal 
attitudes and the criminal justice system’s 
response around violence and abuse. 

All to get to this moment.

We see the end in the distance. Yes, it’s still 
in the distance, but we can see the end of 
violence and abuse. And we are ever 
watchful for the signposts that tell us we 
are traveling on—and creating—the right 
road: a transformed national response to 
the issues we address; unfl agging support 
for our community of survivors and healers; 
and measurable, undeniable evidence 
of a reduction in sexual assault, domestic 
violence and child abuse.

Tonight, on the occasion of our 10th anniversary, as we take stock of how far 
we have come and chart the course through the hard terrain ahead, we celebrate 
all of you. 

We recognize our fearless Navigators, those who have stood with us from the 
beginning and without whom we would not be where we are today. We extend our 
gratitude to Philippe Dauman and Viacom for their commitment to traveling 
this road with us towards a transformed—and transformative—conversation 
about these issues on a national level.  And we honor each one of you for sharing 
this moment with us, for being our bold and vital community, and for joining us 
in forging the road ahead. 

We will get to the end of this violence—together. 

Mariska Hargitay
Founder & President 

Maile M. Zambuto
Chief Executive Offi cer

ARE
WE
THERE
YET?

1962: Battered-Child 
Syndrome defi ned by 
Dr. C. Henry Kempe and 
colleagues, raising
national awareness about 
child abuse.

1974: Rape Trauma Syndrome 
defi ned by Ann Burgess and 
Ann Holmstrom, describing 
post-traumatic stress reactions 
experienced by sexual assault 
survivors. First domestic violence 
shelter, Women’s Advocates, 
established in Minnesota. 

1963: Betty Friedan’s 
The Feminine Mystique 
galvanizes modern women’s 
rights movement and 
focuses attention on sexual 
violence and battering. 

1975: First rape kit used to 
collect sexual assault 
evidence in Chicago. First 
criminal sexual conduct law 
passes in Michigan, legally 
redefi ning rape as sexual 
violence. First Take Back the 
Night held in Philadelphia.

1972: DC Rape Crisis Center, 
the fi rst in the United 
States, established in 
Washington, DC. 



Philippe Dauman was named President and Chief 
Executive Offi cer of Viacom Inc. in September 2006 and 
has served on the Company’s Board of Directors 
since 1987.

Viacom is home to the world’s premier entertainment 
brands that connect with audiences through compelling 
content across television, motion picture, online and 
mobile platforms in more than 160 countries and 
territories. With approximately 170 media networks 
reaching more than 600 million global subscribers, 
Viacom’s leading brands include MTV, VH1, CMT, Logo, 
BET, CENTRIC, Nickelodeon, Nick Jr., TeenNick, Nicktoons, 
Nick at Nite, COMEDY CENTRAL, TV Land, Spike TV 
and Tr3s. Paramount Pictures, America’s oldest fi lm 
studio and creator of many of the most beloved motion 
pictures, continues today as a major global producer and 
distributor of fi lmed entertainment. Viacom operates 
a large portfolio of branded digital media experiences, 
including many of the world’s most popular properties for 
entertainment, community and casual online gaming.

Previously, Mr. Dauman was Co-Chairman and Chief 
Executive Offi cer of DND Capital Partners, L.L.C., a private 
equity fi rm specializing in media and telecommunications 
investments, from May 2000 until September 2006. Prior 
to co-founding DND Capital Partners, Mr. Dauman served 
in several positions at Viacom, including as a Deputy 
Chairman and Executive Vice President of Viacom Inc. 
Mr. Dauman is a director of National Amusements, Inc. 
and Lafarge S.A., a world leader in building materials. 
He is a Board member of the National Cable and 
Telecommunications Association and a member of the 

Academy of Motion Picture Arts and Sciences and the 
Business Roundtable. Mr. Dauman serves as Vice Chair 
of the Partnership for New York City and the Board of 
Trustees of The Paley Center for Media. He is a Board 
member of the Kipp Foundation, a national network of 
free, open-enrollment, college-preparatory public schools 
in underserved communities. Mr. Dauman also serves 
on the Board of Trustees of the North Shore-Long Island 
Jewish Health System and the Executive Committee of 
the Lenox Hill Hospital, as well as the Board of Trustees 
and the Dean’s Council of Columbia University Law School.

Mr. Dauman earned his bachelor’s degree from Yale 
College and his law degree from Columbia University 
Law School.

Viacom’s sense of social 
responsibility has long 
been a part of our culture; 
it’s in our DNA. With the 
mix of creativity and 
energy that fuels all of 
Viacom’s businesses and 
employees, Viacommunity, 
the company’s umbrella 
for social responsibility, 
addresses a spectrum of 
issues and causes which 
touch our audiences 
around the globe. 
 
Viacommunity’s mission 
is simple—to better the 
communities which Viacom 
serves, and make a positive 
social impact on the people 
and areas where we work 
and live. It’s about leveraging 
the power of Viacom’s brands 
to drive action on the issues 
that matter to stakeholders. 
And it’s amplifying those 
acts, spreading their impact 
to help others make a 
difference. Plain and simple, 
it’s Impact. Amplifi ed. 
 

With over 50 initiatives 
across the company, each of 
Viacom’s brands works 
to refl ect the interests 
of their audiences in unique 
and organic ways. We  
seek to make a difference in 
their communities through 
four action areas: Education, 
Health & Wellness, 
Environment and Citizenship. 

Our employees give shape 
and voice to these efforts, 
weaving them into all 
aspects of our company. 
For us, it’s about doing good 
by doing great, melding 
social action with our 
businesses to ensure the 
growth and prosperity of 
both. Through volunteerism, 
philanthropic investments, 
initiatives and strategic 
partnerships, we work to 
maximize our impact by 
focusing on sustainability, 
ensuring that the people 
we take care of today 
can take care of 
themselves tomorrow.

To learn more, visit 
www.viacommunity.com and 
follow @Viacommunity 
on Twitter.
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1984: First federal funding to 
prevent sexual violence 
allocated through Victims of 
Crime Act. First federal funding 
for programs serving battered 
women and children allocated 
through Family Violence 
Prevention Services Act.

1978: U.S. Commission 
on Civil Rights holds 
hearings on experiences of 
battered women.

1977: First batterer 
intervention program, 
EMERGE, established 
in Boston.
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HEART OF GOLD 2014 HONOREE 

PHILIPPE 
DAUMAN

PRESIDENT AND CHIEF EXECUTIVE OFFICER 
VIACOM



SPEAKER

PETER 
HERMANN

HOST 

ALI 
WENTWORTH
A multi-talented performer, 
Ali Wentworth brings a 
wealth of experience to all 
her endeavors, including 
writing movie scripts, 
her column in Marie Claire 
magazine, and acting 
in notable movies and 
television shows. 
Ms. Wentworth made a 
name for herself as a regular 
on two seasons of In Living 
Color. She has appeared on 
The Tonight Show with Jay 
Leno over a hundred times. 
Other television credits 
include her memorable role 
as Jerry Seinfeld’s girlfriend, 
Schmoopie, in the series’ 
classic “Soup Nazi” episode. 
She is the creator, star and 
executive-producer of the 
critically acclaimed Starz 
series HEAD CASE. Ali is 
currently a regular on THE
OPRAH WINFREY SHOW and
played Meryl Streep’s
best friend in the Nancy
Meyer fi lm, It’s Complicated.

Also an author, 
Ms. Wentworth’s fi rst book, 
The Wasp Cookbook 
(Warner Books), details the 
culinary lack of taste in the 
puritanical culinary history 
with hilarious commentary 
on WASP culture. Her second 
book, Ali in Wonderland, a 
comedic look at bad advice 
her mother has given her, 
for HarperCollins was a 
New York Times best seller.

Ali is the founder of Baby 
Love DC and is a devoted 
children’s advocate. She also 
sits on the boards of 
The Children’s Defense Fund 
and Baby Buggy.

She resides in New York City 
with her husband George 
Stephanopoulos, and 
their two daughters Elliott 
and Harper.
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Peter Hermann is an actor, 
writer and advocate living in 
New York.

As a founding board member 
of the Joyful Heart 
Foundation, Peter has 
played a lead role in 
establishing and crafting 
the organization’s mission, 
vision, and strategic 
direction. He has also been 
a driving force in Joyful 
Heart’s Healing & Wellness, 
Education & Awareness and 
Policy & Advocacy messaging 
for various constituent 
groups including survivors, 
lawmakers, major donors 
and the media.

His acting credits include 
the Tony Award-winning 
Lincoln Center production 
of War Horse and the 
Tony-nominated revival of 
Talk Radio. On fi lm, Peter 
portrayed Jeremy Glick in 

United 93, directed by Paul 
Greengrass. Other fi lms 
include Philomena, Trouble 
with the Curve, and Edge 
of Darkness.

On television, Peter has 
played defense attorney 
Trevor Langan on NBC’s Law 
& Order: Special Victims Unit 
and has appeared in the 
last two seasons of the CBS 
drama Blue Bloods. He 
also played SEC Chairman 
Christopher Cox in the 
Emmy-nominated HBO fi lm 
Too Big to Fail. 

He was a charter member 
of the Teach For America 
Teaching Corps and 
is the author of a children’s 
book, forthcoming from 
HarperCollins.

Peter is a graduate of Yale 
University.
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1986: NCADV establishes 
fi rst national toll-free domestic 
violence hotline. First 
Domestic Violence Awareness 
Month held in October. 
First child advocacy center, 
National Children’s Advocacy 
Center, opens in Alabama.

1991: Liz Claiborne Inc. 
becomes fi rst American 
company to take a 
major public stand on 
domestic violence.

1994: Violence Against 
Women Act passes, 
providing vital support and 
justice for survivors, their 
families and communities.

1999: New York City reveals 
and begins to address 
its backlog of over 17,000 
untested rape kits.



DJ

SAMANTHA
RONSON

AUCTIONEER 

LYDIA
FENET
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2001: First Sexual Assault 
Awareness Month held 
in April. 

2004: Mariska Hargitay 
creates Joyful Heart 
Foundation.

BEATBOXER 

ADAM 
MATTA

Adam Matta is a beatboxer 
and vocal performance 
artist from New York City. 
Appeared with Bobby 
McFerrin at Carnegie Hall 
and with The Carolina 
Chocolate Drops, appearing 
on their Grammy-nominated 
album, Leaving Eden, and 
on the Hunger Games 
Soundtrack. Headlined 
2009 UK Human Beatbox 
Convention, Joe’s Pub, 
BAMCafe, La Mama, Telfair 
Museum, Dartmouth 
College, New Museum for 
Contemporary Art and Here 
Arts Center. Featured on PBS, 
Showtime, CUNY-TV, WNYE 
and NPR. Music appears 
on The L Word, Season II: 
Sessions (Tommy Boy), and 
in documentary, Planet 
B-Boy. Artist in Residence 
at Cornell University, Digital 

Performance Institute, 
Here Arts Center, League of 
Electronic Musical Urban 
Robots, School of Visual 
Arts’ Visible Futures Lab.  
Appeared with Daniel Beaty, 
Akim Funk Buddha, Aaron 
Comess, Cornell Chamber 
Orchestra, Nihan Devecioglu, 
Cenk Erdogan, Fireworks 
Ensemble, David Fiuczynski, 
Reg E Gaines, Karsh Kale, 
Eyal Maoz, Todd Reynolds, 
Hank Roberts, Sxip Shirey, 
Shara Worden, Bora Yoon. 
Released app integrating 
his art and music through 
Gralbum Collective, 
available in the Apple Store. 
Taught beatboxing to 
blind and multiply disabled 
youth at Lavelle School 
for the Blind in the Bronx, 
with BEATNYC.

Lydia Fenet, Senior Vice 
President, International 
Director of Strategic 
Partnerships, joined 
Christie’s in September 1999 
as a member of the Client 
Advisory team. During 
her thirteen-year career at 
Christie’s, Ms. Fenet has 
worked in a variety of 
different roles including 
overseeing 400 events a 
year as Director of Special 
Events from 2004–2010. 
In February 2010, Ms. Fenet 
launched the strategic 
partnerships program for 
Christie’s in order to create 
global partnerships with 
other luxury brands. Due to 
the success of the Strategic 
Partnerships program at 
Christie’s, Ms. Fenet was 
promoted to International 
Director of Strategic 
Partnerships in August 2011. 
Ms. Fenet started her 
benefi t auctioneering career 
shortly after joining 

Christie’s. Since her fi rst 
auction in 2001, Ms. Fenet 
has become one of Christie’s 
most experienced benefi t 
auctioneers raising millions 
of dollars for some of 
the largest non-profi t 
organizations in the United 
States. Some of her recent 
auctions include The Clinton 
Foundation, amfAR and 
the Food Bank of New York. 
Ms. Fenet was recently 
named one of the Top Five 
Auctioneers in New York. 
In addition to her role as 
a benefi t auctioneer, Ms. 
Fenet teaches the benefi t 
auctioneering class at 
Christie’s helping to train 
a new class of auctioneers 
to represent Christie’s. 
Ms. Fenet graduated 
cum laude with a Bachelors 
of Arts degree in both 
Art History and History from 
Sewanee–The University 
of the South.

In the past few years, there 
is little about Samantha 
and her kin’s pedigree that 
has gone undiscovered. 
In addition to the shared 
surname, the siblings are 
all also intensely talented: 
brother Mark is a Grammy 
nominated producer, and 
twin sister Charlotte is a 
successful fashion designer. 
Then there is Samantha’s 
storied career behind the 
decks. In getting so caught 
up in the things one thinks 
they know about Samantha 
Ronson, there is a danger 
that one might miss one of 
the best parts—her lifelong 
love and talent of playing, 
making and writing music. 
The latest proof comes 
in the form of Chasing the 
Reds, her debut album out 

on her own label, Broken 
Toy Records. Ronson began 
her music career in 2004, 
playing open mic nights, and 
DJing to pay for her band. 
After becoming one of 
the most sought-after DJs 
in the country, Ronson 
returned to music in 2011 
with Chasing the Reds, 
an album a decade in the 
making, created out of 
everything from journal 
entries to CNN headline 
news, and every interaction 
that’s happened in between. 
While years spent DJing 
could have garnered 
Ronson an advanced degree 
in what gets bodies on 
the dance fl oor, Chasing the 
Reds is an album of the 
space between beats.



NAVIGATORS
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THE 

JOYFUL REVOLUTION
NEAL BAER 

SUSAN CAHN AND MARIO BATALI 
RICK BLANGIARDI, HAWAI‘I NEWS NOW 

BLOOMBERG 
STACEY BOSWORTH 

ANDREA BUCHANAN
CRISTINA CARLINO

CONSULATE OF MONACO 
LINDA FAIRSTEIN

CHRIS FARRELL 
GOOGLE 

PETER HERMANN
ELENA HULL

NANCY JARECKI 
SHERMAN AND CHRIS MELONI 

METIS COMMUNICATIONS 
ASHLEY AND JEFF MCDERMOTT 

MICHAEL STARS, INC. 
THE STEVEN AND HEATHER MNUCHIN 

FOUNDATION 

NBC UNIVERSAL 
SUKEY AND MIKE NOVOGRATZ
TOM NUNAN 
LISA PAULSEN, 

ENTERTAINMENT INDUSTRY FOUNDATION 
PHILOSOPHY
ROBIN RENZI, ME&RO 
NANCY ELLISON AND BILL ROLLNICK 
CHRISTINE RUSSO
STANLEY SCHNEIDER, 

GURSEY SCHNEIDER & CO. 
CARRIE AND CHRIS SHUMWAY
KATE SPADE & COMPANY 
TRANSPERFECT 
VERIZON FOUNDATION 
VIACOM
WEIL, GOTSHAL & MANGES LLP  
WOLF FILMS 
Y&R

Joyful Heart would like to pay tribute to our Navigators—the individuals and companies 
whose support, leadership and generosity have made our journey possible.

FOUNDER & PRESIDENT 

MARISKA HARGITAY
CO-CHAIRS

LISE EVANS
NANCY JARECKI

HEATHER MNUCHIN
SUKEY NOVOGRATZ
CARRIE SHUMWAY 

DINNER CHAIRS 

BETH AND ANTHONY ARMSTRONG
CINDY AND ROBERT CITRONE

KATIE COURIC
DEBORRA-LEE FURNESS AND HUGH JACKMAN

LESLIE MOONVES 
DR. ANNA CHAPMAN AND RONALD O. PERELMAN

CHRISTIE DAVIDSON AND ANTON PIL
DANNY AND LILLY PINO 

ALI WENTWORTH AND GEORGE STEPHANOPOULOS
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2004: Congress passes 
Debbie Smith Act, 
authorizing $151 million 
annually to test backlogged 
DNA evidence, including 
rape kits.

2010: First White House 
Roundtable on Sexual 
Violence. Illinois becomes 
fi rst state requiring law 
enforcement to send 
every rape kit booked into 
evidence to a crime lab 
for testing.

2009: Wayne County 
Prosecutor Kym Worthy 
discovers 11,304 untested rape 
kits in a Detroit Police 
Department storage facility. 
Human Rights Watch report 
uncovers over 12,500 untested 
rape kits in Los Angeles.

2011: Offi ce on Violence Against 
Women awards $7 million for 
fi rst federally funded programs 
that engage men in anti-violence 
efforts. Texas becomes second 
state to pass legislation 
requiring counting and testing 
of untested rape kits.
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2013: Congress reauthorizes 
Violence Against Women 
Act. Colorado becomes third 
state to enact legislation 
requiring counting and 
testing of rape kits.

2013: Groundbreaking NO 
MORE symbol unveiled in 
Washington, DC, galvanizing 
national attention around 
ending domestic violence 
and sexual assault. 

CORPORATE SPONSORS

Joyful Heart thanks our corporate sponsors 
for their generous support.

FEARLESS 
REVOLUTIONARIES
Mariska Hargitay and Peter Hermann 
Nancy Jarecki 
Sonia and Paul Tudor Jones II
Sukey and Michael Novogratz
Dr. Anna Chapman and 

Ronald O. Perelman
Carrie and Chris Shumway
Viacom

COURAGEOUS 
REVOLUTIONARIES 
Kathy and Mark Alexander
CBS Corporation 
Cindy and Robert Citrone 
GTE Agency
Joy A. Tomchin
Verizon 
Wolf Films 

COMPASSIONATE 
REVOLUTIONARIES 
Beth and Anthony Armstrong
Bloomberg 
BNP Paribas 
Carlson Wagonlit Travel /

American Airlines 
Michael R. Laginestra and 

Scott L. Gottlieb, CBRE, Inc. 
Lashelle Davis
Delta Air Lines 
Kristin and Michael Kelly
Lorraine Kirke 
Lynn and Jim Lally 
Michael Stars, Inc. 
Netfl ix 
Christie Davidson and Anton Pil
Eileen and Brian Riano
Stanley Schneider
The Schrager Family
Shearman & Sterling LLP 

SL Green Realty Corp. 
Kate Spade & Company 
Time Warner Inc. 
Wells Fargo Securities
Y&R 

BOLD 
REVOLUTIONARIES
The Alec Baldwin Foundation 
Lauran and Myrna Bromley 
Robby Browne
Celerie Kemble and Boykin Curry 
Peter and Linda Jankowski
Kendall Brill & Klieger LLP 
Mr. and Mrs. Stephen Mandel
Roberta Mariani
Music Express Worldwide 
Alex and Mary Kathryn Navab
Alexa Lambert and Chauncey Parker 
Marian Davis and David Parker 
Diane and Steven Parrish
Shannon Patterson
Ali Wentworth and 

George Stephanopoulos
Jamie Alexander Tisch

BENEFIT COMMITTEE 
Susan Cahn and Mario Batali
Peg Tyre and Peter Blauner
Bloomingdale’s
Suzanne Brogger 
Shanna and Jonathan Brooks 
Alexa and Ken Brown
Robin Clark, 

Mandarin Oriental Hotel Group 
Ice T and Coco
Donna T. Craft
Creative Artists Agency
Elisabeth Halfpapp and Fred DeVito
Anne K. Easton
Raúl Esparza
Linda Fairstein

Emily and Andy Gershon
Kelli Giddish
Stockard Channing and Daniel Gillham 
Kathy Giusti, MMRF
Debbie and Michael Green
Mary and Robert Haft
Lucinda Knox and Jonathan Herron 
Leah and Michael King
Christine and Cole Lannum
Jon Ledecky 
Karen Hauser and Warren Leight 
Donal Logue
Susie and Rene Lopez
Macy’s
Bernice Manocherian 
David Marciano
Julie Martin 
Kelly Miller and Ted Miracco 
Suzanne B. Nichols, Esq.
Tom Nunan 
Nuveen Investments, Inc.
Beth and David Park 
Mary-Louise Parker 
Diane and David Platt
Amy and Lee Pollock
Mike Doyle and Andrew Rannells
Julie and Mark Rowen
Susan Sarandon
Deanna Leodas and Mark Schmidt
Alison and Gilbert Simonetti, III
Maria Heritier and Michael Slovis 
Whitney and Ross Spielfogel
Hilary Swank
Leanne and Richard Tavoso
Tamara Tunie
Eileen and Jeff Wallach 
Cathrine White

*List as of May 19, 2014
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Joyful Heart gratefully acknowledges the 
support of our event leadership.



Over 400 organizations across the country 
have participated in Heal the Healers

PROGRAMS
Joyful Heart carries out its work in three interconnected program areas: 
Healing & Wellness, Education & Awareness and Policy & Advocacy.

HEALING 
& WELLNESS
Our Healing & Wellness 
programs are designed 
to provide survivors and 
those who care for them 
with improved access to 
healing techniques and 
wellness practices that are 
holistic—addressing the 
physical, emotional, mental 
and spiritual effects of 
their experiences, all in the 
nurturing environment of 
community. Our approach is 
grounded in possibility; we 
seek to elevate the goal of 
healing from one of survival 
to a life thriving with 
possibility and joy.

EDUCATION 
& AWARENESS 
The goal of Joyful Heart’s 
Education & Awareness 
programs is to change 
the way society thinks 
about, talks about and 
responds to sexual assault, 
domestic violence and 
child abuse. Simply put, 
we seek to turn up the 
volume on these issues. 
We do this through public 
education, large-scale 
awareness campaigns, 
through fi lm, by infl uencing 
storylines on television, 
collaborating on public-
private partnerships and 
by publishing a print and 
digital magazine, Reunion. 
We also raise awareness 
through NO MORE, a 
transformative initiative to 
unite survivors, bystanders, 
advocates, companies, 
legislators and the public 
around the simple message 
that together we can end 
domestic violence and 
sexual assault.

POLICY 
& ADVOCACY
Our Policy & Advocacy 
programs seek healing 
and justice for survivors 
of violence and abuse. 
We work in partnership 
with federal, state and 
local government, non-
profi t organizations, law 
enforcement, advocates 
and survivors to bring 
attention, funding and 
reforms to improve criminal 
justice responses to sexual 
assault, domestic violence 
and child abuse. The 
cornerstone of our Policy 
& Advocacy work is our 
effort to end the backlog of 
hundreds of thousands of 
untested rape kits across 
the country.
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2014: White House 
establishes Task Force to 
Protect Students from 
Sexual Assault. NO MORE 
PSAs reach an audience 
of 500 million.

2014: Joyful Heart 
Foundation celebrates its 
10th anniversary.

JOYFUL HEART FOUNDATION 

10 YEARS OF IMPACT
2 MILLION

visitors who have connected 
with us online to obtain information 

and life-saving help

4,000 
survivors, professionals and community 

members served in Hawai‘i, our birthplace

Launched ENDTHEBACKLOG.org, 
the premier online hub for public research, 

information and news on ending 
the rape kit backlog in the United States

More than100 potential serial rapists identifi ed

1 BILLION
impressions garnered in digital and 

print media to raise awareness about our 
issues and work

$15 MILLION
raised to heal, educate and empower

14,000
survivors and healers directly served 
through our transformative programs

Produced the groundbreaking NO MORE 
PSA campaign to raise awareness 

about sexual assault and domestic 
violence that has already been seen by

500 MILLION 
online, in print and on TV

Our work to end the backlog 
of rape kits in Detroit has yielded

1,600 kits tested

455 hits in the national DNA database

5.9 MILLION
page views to our website

125,000
members of our social media community

DNA hits
to crimes committed in22 states and the District of Columbia

150,000readers 
of our magazine Reunion in print and online
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VISION
The vision of the Joyful Heart 
Foundation is a community with no 
sexual assault, domestic violence 
and child abuse.

MISSION
The mission of the Joyful Heart 
Foundation is to heal, educate and 
empower survivors of sexual 
assault, domestic violence and 
child abuse, and to shed light 
into the darkness that surrounds 
these issues.



JHF

JHF

JHF JHF

JHF

JOYFUL HEART FOUNDATION 

MILESTONES
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2004: Mariska Hargitay creates 
Joyful Heart Foundation. 

2014: JHF celebrates its 
10th anniversary.

2010: JHF participates in 
fi rst White House Roundtable on 
Sexual Violence. 

2013: JHF produces 
groundbreaking NO MORE 
PSA campaign. 
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2010: JHF launches ENDTHEBACKLOG.org, 
the premier site dedicated to ending 
national rape kit backlog. 

2014: JHF partners with City of 
Memphis to address their backlog 
of over 12,000 rape kits. 

2014: JHF reaches $15 million in 
private fundraising.

JHFJHF

2010: UCLA School of Public Health 
releases study of JHF retreat model. 
Findings call retreats “life-changing.”

2011: JHF partners with City 
of Detroit to eliminate its backlog 
of over 11,000 rape kits.

2011: JHF launches its Engaging 
Men initiative in partnership 
with 1in6 and A CALL TO MEN.

2013: In partnership with 
Georgetown University, JHF 
begins work on replicable retreat 
model to transform, support 
and enhance the fi eld’s 
approach to treating trauma.

2009: Advocacy by JHF helps 
restore $489 million in funding 
to LA-area based domestic 
violence shelters.

2014: JHF reaches 1 billion 
media impressions. 

2010: JHF collaborates with 
New York State on award-
winning rape kit training fi lm for 
medical professionals.

2012: JHF advocates for 
successful passage of New York 
State’s All Crimes DNA bill, 
the fi rst of its kind in the US. 

2009: Anti-violence movement 
leaders, including JHF CEO Maile 
Zambuto, meet to conceptualize 
what would become NO MORE.

2005: JHF develops signature 
retreat program to help survivors 
of sexual assault heal mind, 
body and spirit. 

2008: JHF launches its Heal 
the Healers program to help 
professionals address effects of 
vicarious trauma.

2010: Mariska testifi es on 
rape kit backlog before 
U.S. House of Representatives 
Judiciary Subcommittee.

2010: JHF launches 
Reunion magazine, a journal 
of hope, education and 
empowerment for the survivor 
community and beyond.

 2011: JHF partners with Hawai‘i 
Children’s Trust Fund on the 
One Strong ‘Ohana child abuse 
and neglect prevention campaign.

JHF
2010: JHF begins victim 
notifi cation research to determine 
best practices for informing 
survivors about rape kit status.

2013:  NO MORE symbol unveiled in 
Washington, DC, galvanizing national 
attention on ending domestic 
violence and sexual assault. 
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On the occasion of our 10th anniversary, the Joyful Heart Foundation has 
created a bold and ambitious strategic plan that articulates our vision for the 
Foundation’s future for the next ten years and beyond. We will be releasing 
the strategic plan in the coming months, which will chart the comprehensive 
roadmap for our course ahead and celebrate the accomplishments of our fi rst 
ten years. We hope tonight’s preview of our milestones will give you a deeper 
understanding of our impact and our vision for the future.

We have come a long way in our effort to transcend what is necessary, and to 
look for what is possible. We could not have done it without you. Thank you 
for your strength, determination and support—and for believing steadfastly 
with us in the possibility of an end to violence and abuse.  

We will get there—together. 

 

REFLECTING 
ON OUR JOURNEY 
SHARING 
OUR VISION FOR 
THE FUTURE

The New York Times front 
page announces fi rst year 
with zero reports of rape, 
domestic violence and 
child abuse nationwide.

Research fi nds U.S. has 
become world leader in 
progressive attitudes about 
treatment of sexual violence 
and related trauma.

The last backlogged 
rape kit is tested in 
the United States, with 
thousands of perpetrators 
brought to justice.

The CDC reports one fatality 
from child abuse per year, 
down from fi ve a day in 2014.

Democrats and Republicans 
co-sponsor Victim’s Rights Bill, 
repealing statute of limitations 
on sexual assault and mandating 
all 50 states to track and test 
rape kits.

Five million teen boys 
gather nationwide during 
NO MORE week, proclaiming 
their commitment to 
ending violence. 

Bureau of Labor and 
Statistics reports economy 
regains the eight million 
days of paid work currently 
lost to intimate partner 
violence.

A coalition of 35 corporations 
and foundations pledge 
$100 million in private 
funding for research and 
prevention efforts around 
domestic violence, sexual 
assault and child abuse. 

Forty-two states mandate 
violence prevention curriculum 
in schools. Federal government 
requires all colleges and 
universities to conduct surveys 
on extent of sexual assault, 
and to measure impact 
of preventative solutions.

Federal housing and wage 
policies are amended to 
facilitate access to housing 
for survivors, a key factor in 
ending violence and abuse.

All Fortune 500 companies 
implement policies to 
address intimate partner 
violence through workplace 
education, , safety 
protocols and paid time off 
for survivors.

morgansoloski
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The mission of the Joyful Heart Foundation is to heal, educate and empower survivors of sexual assault, 
domestic violence and child abuse, and to shed light into the darkness that surrounds these issues.

www.joyfulheartfoundation.org

MARISKA HARGITAY 
Founder & President 

Board of Directors 
MICHAEL KING, Chair    MARK ALEXANDER, Vice-Chair

STANLEY SCHNEIDER, Treasurer    TOM NUNAN, Secretary 
BETH ARMSTRONG    DURK BARNHILL    ANDREA BUCHANAN    JILL EISENSTADT-CHAYET 

LINDA FAIRSTEIN    PETER HERMANN    RACHEL HOWALD    VALLI KALEI KANUHA, Ph.D.
LYNN LALLY    REV. AL MILES    HEATHER MNUCHIN    CHRISTINA NORMAN

SUKEY NOVOGRATZ    CHAUNCEY PARKER    CARRIE SHUMWAY    NOELLE WOLF 

MAILE M. ZAMBUTO 
Chief Executive Offi cer

Inspired by her role on Law & Order: Special Victims Unit, Mariska Hargitay 
founded the Joyful Heart Foundation in 2004 to help survivors heal and reclaim 
their lives. Over the last ten years, Joyful Heart has evolved into a national 
organization that is paving the way for innovative approaches to treating trauma, 
igniting shifts in the way the public views and responds to sexual assault, 
domestic violence and child abuse, and reforming and advancing policies and 
legislation on the city, state and federal levels to ensure justice for survivors.  
Since our inception, we have utilized the $15 million you have helped us raise to:  
 serve over 14,000 survivors and healing professionals;  
 connect over 2 million visitors on our website and social media to resources 
 and life-saving help;  
 garner more than one billion impressions about our issues and work in 
 digital and print media;  
 effect policy changes in jurisdictions from New York to California;  
 launch ENDTHEBACKLOG.org, the premier online hub for public research, 
 information and news on ending the rape kit backlog in the United States;  
 produce the groundbreaking NO MORE PSA campaign to end domestic 
 violence and sexual assault that has already been seen by an audience of 
 500 million online, in print and on TV.
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